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THE POTENTIAL  PLACE
4–5-year-old learning space at New Shoots Children’s Centre, Hillcrest. Photos: Amanda Aitken Photography

By Sandra Duncan, EdD 
and Chloe Forsman, B.A.S.

 
A New Framework 
for Designing Early 
Learning Environments 
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Before COVID-19 over 60 percent of all 

American children under the age of 18 expe-

rienced some sort of trauma, violence, crime, 

or abuse in the prior year,1 and almost a quarter 

of adults have experienced three or more Adverse 

Childhood Experiences (ACEs), which is likely an 

underestimate. Then the pandemic hit. Schools—

serving over 50 million students nationwide—were 

shuttered. Thirty million of those students qualified 

for free or reduced lunch, breakfast, and snacks, 

many had little to no technology access. Millions of 

parents were thrust into unemployment. Students 

were afraid of, or experienced, the loss of loved ones. 

Now more than ever, trauma-informed design (TID) 

can help heal and empower our students and schools.
 

Multiple Pathways to Graduation, Portland, OR. 
Bassetti (rendering)
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By Victoria Bergsagel 
and Lorne McConachie

The Benefits of Trauma-Informed Design

Educational Facilities
Design Awards

Upper Merion Area High School, King of Prussia, PA
Photo: Halkin Mason Photography
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Look at Forest Edge Elementary School (Fitchburg, WI) 
through any number of lenses, and you’ll find that, with 
each one, the school offers a study in sustainability. The 

first—and clearest—lens is related to energy usage. The expansive 
roofline covered in solar panels offers a clue, but there’s a lot more 
than meets the eye when it comes to this school’s energy footprint. 
Altogether, it adds up to Forest Edge being the first net zero veri-
fied school in Wisconsin and the region.

Dig a little deeper to find nature and sustainability on display 
and embedded within the school’s pedagogy. Graphics teach about 
renewable power, and monitors show the building’s energy use in 
real time. As teachers and students use the school, the surrounding 
ecosystem echoes through the learning spaces’ design.

Go even deeper, and you’ll find that the very way this school 
came about models sustainable practices. The vision, the collabora-
tion, and the focus on anchoring a thriving community put several 
kinds of sustainability at the center of this project from day one.

Building a Relationship: Vision + Passion
Forest Edge didn’t come into being overnight. It emerged from 
a long relationship between the Oregon School District, a public 
school district serving several of Madison’s southern suburbs, and 
Bray Architects, an architecture firm headquartered in Milwaukee. 
“We’re very fortunate to have been able to work on this project. 
The district’s passion and where the school is located provided a 
compelling backdrop for this project,” says Chris Eger, architect 
and associate at Bray.

About a decade before Forest Edge was constructed, the Oregon 
School District board adopted a policy directive that committed them 
to a more sustainable future. Their first steps included solar panel 
and geothermal system installations at a few existing schools—all of 

Sowing Seeds
for a

Net Zero School
A rich collaboration, rooted in 
layers of sustainability
By Karina Henderson and AJ Zandt

Sowing Seeds

Net Zero School
A rich collaboration, rooted in 
layers of sustainability
By Karina Henderson and AJ Zandt

Named for its connection to the adjacent natural space, the Forest Edge Elementary building maximizes access to light. This not only fills interior spaces with natural light, but also 
activates the 1,704 solar panels on its expansive roof. Photo: Bill Fritsch / Harper Fritsch Studios

Sowing Seeds

School

Edneyville Elementary School, Edneyville, NC | CLARK NEXSEN | Photography: Mark Herboth Photography

ABOUT US

For 32 years Learning By Design magazine has been school and university leaders’ premier source for education 
facility design and architecture. Offering a multidisciplinary group of decision-makers a knowledge-based platform for 
creating environments that spur human explorations, creativity, learning, and well-being. Showcasing built projects, 
case studies, and research that exemplify how the design of the physical space can impact teaching, programming, 
academic and social outcomes.
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John A. Shaw Middle School, On Track Academy + 

Hillyard Public Library – Spokane, WA

Photo: ©Lara Swimmer

Architect: Integrus

THE PREMIER SOURCE FOR EDUCATION DESIGN INNOVATION AND EXCELLENCE

THE PREMIER SOURCE FOR EDUCATION DESIGN INNOVATION AND EXCELLENCE

S U M M E R  2 0 2 3

Adaptive Reuse: A Cost-Effective Solution

Creating A Community Campus for All Learners

Building Naming Issues

Four Steps to Net Zero Energy



TARGETED DISTRIBUTION

1.	 Members of the AIA-CAE Knowledge Community, 
The American Institute of Architects Committee on 
Architecture for Education

2.	 Members of the Association for Learning 
Environments (A4LE formerly known as CEFPI)

3.	 School district professionals identified by 
SchoolBondFinder, a comprehensive database 
tracking K–12 bond–funded capital improvement 
projects in the United States

4.	 Members of AUID, the Association of University 
Interior Designers

5.	 Current and past architectural firm and facility 
leaders of projects bestowed architectural awards 
from Learning By Design

6.	 Academic professional circulation list of K–12 and 
Higher Education titles contiguously updated by 
MDR education, a division of Dun & Bradstreet, Inc.

CIRCULATION BY SETTING 
AND TITLE

Public PK-12 School 
District (with 1,000+ 
enrollment) Superintendents; 
Public School Board Presidents; 
CEO’s; Facilities, Construction, Building and Grounds 
Directors (25,724)

College/University/Community College
Campus Architects, Planners, Interior Designers, 
Facilities Managers, Deans, Directors, Presidents, 
Chancellors, Business Officers (6,583)

Education Studio AEC (Architectural/Engineering/
Construction) and Interior Design Firms  
Architects, Interior Designers, Planners (14,086) 

Other – Consultants, Dealers, and FF&E 
professionals (2.904)

Private/Charter School/ Voc-ED School 
Superintendents/Heads of Schools (782)

51%

28%

13%

6%

WHO WE REACH

Heritage Hall: Heritage College of Osteopathic Medicine, Athens, OH | DesignGroup | Photography: ©Mark Herboth Photography
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Think of Learning By Design as a school and university leaders’ armchair guide to 
education architecture and design; the most effective publication for advertising your 
products or services to this influential audience. Targeted circulation in print and digital 
includes firm-based architecture and interior design product specifiers and institution-
based facility design specifiers and professionals with product purchasing authority.

Learning By Design serves 
people working to improve all 
types of education environments. 
Individuals responsible for the 
design, outfitting, programming, 
planning and operation of early 
childhood centers, K-12 public, 
and private schools, 2- and 
4-year institutions of higher 
educations, and adolescent 
or adult vocational education 
facilities. Each edition is 
delivered in print (45,000 
copies) and in digital 
(30,000 recipients) formats 
to targeted decision 
makers. Many top architecture 
firms participate in the Learning 
By Design awards and receive 
the magazine. 

2%



The Committee on Architecture for 
Education
(AIA.org/cae) 
is the second largest Knowledge 
Community of the American Institute of 
Architects. The CAE 9,500+ members 
are architects, designers and allied 
professionals. 

Committee on 
Architecture for Education
an AIA Knowledge Community

Every edition of Learning By Design features voice of the customer content in the form of thought 
leader articles by members of Learning By Designs’ three (3) partner national professional education 
interior design, architecture, and planning associations.

PARTNER ASSOCIATIONS

North Kansas City Schools Early Education Center, Gladstone, MO | DLR Group | Photography: Michael Robinson Photography

“As a “Learning By Design 
junkie”, this is an incredible 
honor to have my project 
included in the magazine.”

—Shannon Dowling, AIA, LEED 
AP, Associate Principal, Learning 
Environments Strategy + Design

AYERS SAINT GROSS
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The Association of University Interior 
Designer (AUID.org) 
is a non-profit association of practicing 
interior designers at higher education 
institutions. AUID members are 
empathic individuals passionate about 
making a positive impact on the human 
experience. 

The Association for Learning 
Environments (A4LE.org) 
Learning By Design Magazine is the 
offical publication of A4LE. A4LE is 
an association of more than 4,400 
professionals with one single goal – 
improving the places where children 
learn. Membership is made up of nearly 
every discipline involved in the K-12 
school facility administration, planning, 
construction, design and maintenance 
industry, including educational facility 
planners, architects, designers, 
educators and suppliers.



Awards of
     Excellence

Indian Creek Local High School, Wintersville, OH
Photo: Todd Biss Productions
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“Learning by Design Magazine is by 
far the most valuable choice to 
publish our work when it comes 
to Architecture and Interior 
Design for Education Facilities. 
This magazine is an award-
winning recognized publication, 
which makes us proud and excited 
to be featured within its pages. The 
articles are professionally written, 
the design photos stand out, and 
the articles cover a broad array of 
topics.” 

—Veronica Bush, Construction Services
Houston Independent School District

3/25/22
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AWARDS PROGRAM

Learning By Design tri-annually publishes education design compendiums 
drawn from its own and partner national education architectural awards 
programs. Each edition brings readers dozens of juried examples of the 
most progressive new spaces as well as renovations of existing facilities. 

Recent Jury Members Include:

Rachel Pampel
Designer
Newman Architects

Matthew Ryan Lowe, LEED AP, BD+C
Associate Principal, Design Director 
DLA Architects, Ltd.

Dr. Michelle Hubbard 
Assist. Superintendent
Shawnee Mission Schools

Lisa R. Johnson, FAIA, LEED AP
K-12 Education Leader, Principal 
DLR Group

Jennifer Keisel, Ph.D.
Superintendent
Ridgewood High School District 234

Brian G. Minnich, AIA, NCARB, LEED 
Architecture for Education

Carey Upton, COO
Santa Monica-Malibu USD

Tracy Hucal, AIA, LEED AP, BD+C
Associate
Quinn Evans

Harvey Mudd College, Scott A. McGregor Computer Science Center, Claremont, CA
Steinberg Hart | Photography: ©2022 Benny Chan/Fotoworks



ACAI Associates
ACI Boland Architects
ALSC Architects
Architects West, Inc.
Architecture for Education, Inc.
Architecture, Incorporated
ARCON Associates, Inc.
Arrowstreet
Artik Art & Architecture
ATS&R Planners/Architects/

Engineers
Bassetti Architects
BBS Architects, Landscape 

Architects & Engineers, PC
BBT Architects, Inc.
BCDM Architects
Becker Morgan Group, Inc.
BGR Architects, Inc.
BLGY Architecture
BLRB Architects
Bond Architects, Inc.
Boomerang DESIGN
BRPH
BRW Architects
Bryant University 
BSA LifeStructures
BWA Architects
BWBR
C&S Companies
C2EA
CambridgeSeven
CannonDesign
CBT
CDH Partners, Inc.
CGLS Architects, Inc.
Clark Nexsen
CMBA Architects
Collins Cooper Carusi 

Architects, Inc.
Concordia
Cordogan Clark & Associates
Corgan
CR architecture + design
CSDA Design Group
CTA Architects Engineers
Cuningham Group Architecture
Demonica Kemper Architects
DES Architects + Engineers
DIGroupArchitecture
DLA Architects, Ltd.
DLR Group 
DMR Architects

Drummey Rosane Anderson
East Texas Baptist Univeristy
Eppstein Uhen Architects
Erickson McGovern Architects
ESa
Fanning Howey
FFKR Architects
Flansburgh Architects
Frankfurt Short Bruza (FSB)
French Associates
frk architects + engineers
FVHD Architects-Planners
Gensler
GFF Architects
Gignac & Associates
GMB Architecture + Engineering
Goodwyn Mills and Cawood, Inc.
Gould Evans
Green|Associates
Grimm + Parker Architects
GSBS Architects
Hafer
HED
Hight Jackson Associates
HMFH Architects, Inc.
Hollis + Miller Architects
Hord Coplan Macht, Inc.
House Partners
Huckabee
Hughes Group Architects
Huitt-Zollars, Inc.
ICON Architecture, Inc.
Integrus Architecture
Ittner Architects
Jack L. Gordon Architects, P.C.
JMB2 Architecture Cooperative
Joiner Architects
Jones Whitsett Architects, Inc.
Kahler Slater
KG+D Architects, PC
Kingscott
Kirksey Architecture
LaBella Assoiates
Lamoureux Pagano Associates | 

Architects
LAN Associates
Little
LS3P
LSE Architects, Inc.
LWPB Architecture
MA+ Architecture, LLC
McCool Carlson Green

McGranahan Architects
McKissick Associates Architects
McMillan Pazdan Smith 

Architecture
MHTN Architects
Moody Nolan, Inc.
Mount Vernon Group Architects, 

Inc.
Murray Associates 

Architects, P.C.
NAC Architecture
Nexus Partners 
Novus Architects
Oak Point Associates
O’Connell Robertson
Orcutt | Winslow
Pacific Cornerstone 

Architects
Page
Parkin Architects Limited
PBK Architects
Pepperdine University
Perkins Eastman Architects, 

DPC
Perkins Eastman Dougherty
Perkins+Will, Inc.
Pike - McFarland - Hall 

Associates, Inc.
Plunkett Raysich Architects, 

LLP

Pond
Rachlin Partners
RDG Planning by Design
Renaisance Architects
Rhinebeck Architecture
RLPS Architects
RMA Architects
RossTarrant Architects
Rush University
SchenkelShultz Architecture
SCHRADERGROUP 

architecture, LLC
SDS Architects, Inc
SEI Design Group
SHP Leading Design
Sillman Wright Architects
Sizeler Thompson Brown 

Architects
SMMA
Smolen, Emr, Ilkovitch 

Architects
SoL Harris/Day Architecture
Solutions Architecture Corp

SOSH Architects
Spellman Brady & Company
SPM Architects, Inc.
SSP Architects
Stantec
Stevens & Wilkinson
Studio Bondy Architecture
SWBR

Symmes Maini & McKee 
Associates

Tetra Tech Architects & 
Engineers

ThenDesign Architecture 
TMP Architecture, Inc.
TMPartners
TreanorHL
Turner Duran Architects
VBNA, inc.
VCBO Architecture
VLK Architects
VMDO Architects
VSWC Architects
Warren Epstein & Associates, 

Architects, Inc.
WER Architects/Planners
Wight & Company
Williamson Dacar Associates, 

Inc.
wlc architects
Wold Architects and Engineers
Woolpert
WRA Architects
Ziegler Cooper Architects
Zimmerman Architectural 

Studios
ZMM Architects & Engineers
Zyscovich Architects
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PARTICIPATING FIRMS

“Learning By Design’s 
targeted audience is school 
administrators/decision-
makers and designers...
so, it's a way to improve 
industry practice as well 
as get in front of potential 
clients.”

—Emily Chmielewski, EDAC
Sr. Design Researcher & Sr. Assoc., 

PERKINS EASTMAN



PRINT ADVERTISING

Chaddy seating is a highly 
versatile solution that easily 
transitions from occupied  
to nested to stacked 
positions for efficient storage. 
Its sleek profile, beveled 
seat contours, and optional 
tablet arm create a stylish, 
comfortable, and high-
performing solution.

The Evolution of Learning
Create dynamic spaces that accommodate collaboration and support flexibility. 

www.kimballinternational.com/education

Designed to offer the choice 
of peace and quiet in an open 
environment, PoppinPods 
are an ideal solution for 
students and faculty that 
need quick access to privacy. 
With its rolling technology, 
PoppinPods offer flexibility 
in terms of repositioning the 
pod, allowing facilities to 
adapt to changing learning 
environments. 

KII Learning By Design 2-21-23 Final.indd   1 2/23/23   3:47 PM

www.ERGinternational.com/childrens_sec.php

CHILDREN’S RAVEN JR.
WITH TOMMY

LearningSCAPES 2023

REGISTER & RESERVE 
YOUR SEAT TODAY!

LEARNINGSCAPES.A4LE.ORG

OCTOBER

12-15
AT THE 
HILTON 

CHICAGO

NanaWall.com
800 873 5673

Folding Glass Walls by NanaWall

TM

Easy Operation: Smoothest and easiest operation 
of any folding glass wall.

Flexible Stacking: Floating panel sets can stack to the 
left or right with panels inward or outward opening.

Increased Transparency: Clean aesthetics with the 
slimmest profiles available.

Acoustical Privacy: Range of unit STC from STC 32 
up to STC 45.

Uninterrupted Transitions: ADA-compliant sill 
with a high heel resistant feature.

Proven Durability: Swing doors tested to 500,000 
and bi-fold panels to 20,000 open/close cycles.

Available in 
three different 

material choices: ALUMINUM WOODCLAD

Helping you push 
your boundaries 

meant reinventing 
our own.

H I G H L I N E  S 1  +  F L U S H  W A L L  P A N E L S

Crisp
Smooth
Color
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PAC-CLAD.COM   |   8 0 0  PAC  C L A D   

“The metal panels gave us a crisp, smooth surface and edge that o
 set 

and contrasted with the randomness of the stone. They also provided an 

opportunity for additional color in the façade.”

-Dwayne Mollard, AIA, principal, Collaborate Architects

Explore the PAC-CLAD Color Palette
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LSC - East Aldine Center, Houston, TX   
Contractor: PRC Roofing & Sheet Metal
Architects: IBI Group, Collaborate Architects
Profiles: Highline S1, Flush wall panels
Colors: Copper Penny, Cardinal Red

< View Video + Case Study

2023 Lone Star LBD.indd   1 2/21/2023   10:57:01 AM

Kuvi

encoreseating.com

Encore Kuvi Learning by Design Trim Size: 8” X 10.5”

omseating.com | connect your story

Best in Show 
EDspaces Product 

Innovation 

HiP Finalist Healthcare 
Design

Chicago 
Anthenaeum Museum 

of Art & Design

Gold Award
Seating: Stools

Innovation Award
Seating: Stools
Collections for Collaboration

Best of Competition
Finalist

BUSINESS
INNOVATION
AWARD 
2022

Business 
Innovation 

Award

Everyone loves a great 

Plot TwistTM

5DS OM Plot Twist Trim Size: 8” X 10.5”
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It’s sensory 
The weight and texture of the paper, the saturation of 
the ink and the rich detail of images can make print 
compelling and immersive. Together, these physical 
qualities are able to create unique brand moments that 

simply can’t be matched digitally. In this way, it’s especially 
appealing to tactile learners—those who experience the 
world primarily through touch and movement. When it’s time 
to make a decision (buy, register, enroll, etc.), they prefer the 
physical interaction of a print product. 

It comes with fewer distractions 
The sheer power of our digital tools demands us 
to make a tradeoff—convenience in exchange for 
constant distraction. When you’re reading online, 
you’re probably being presented with pop-up 

ads and incoming emails, text messages and meeting 
notifications. That same degree of intrusion doesn’t apply to 
print. Research from TrueImpact, a neuromarketing research 
firm, shows that reading print requires 21% less cognitive 
effort than reading on a screen. Typically, readers are able to 
settle into printed material and digest it on a deeper level.  

The 4 Powers of Print 
We’ve all heard the refrain countless times: “The medium is the message.” And the logic 
behind that truism applies inside and outside the digital world. The advantages of print 
make it ideal for a wide range of messaging. Here are four of its most important benefits: 

Digital media has revolutionized 
how the world communicates, but 
it hasn’t displaced print. Instead, it 
has repositioned it. Print is the break 
we take. It’s what we see when we 
look up from our devices. It’s what 
we linger over. As part of a well-
integrated multi-channel campaign, 
it can spark new interactions 
between your brand and your most 
valued audiences. 

1

2

It is slow (in a good way)
With fewer messages vying for our attention, 
printed material can be experienced more slowly 
(which often means more thoroughly). Who hasn’t 
dog-eared a magazine or catalog, set it aside, 

and picked it up again later? For marketers, that tendency 
to keep and savor printed material translates into more 
durable and potentially more valuable engagement. 
 

Print is trusted
Culture matters. The printed word carries with 
it the weight of history and tradition. While we 
are not suggesting that digital media is anything 

less than trustworthy, print has a certain implicit credibility 
and cache. Used properly, the very medium itself can 
help businesses reinforce their messages and enrich their 
brands. 

4

3
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LBD WEBSITE ADVERTISING

LBD 728 x 90 Leaderboard é
and  320 x 250 Box Banner è  

Place your brand squarely in front of our online audience throughout the 
year with a direct link to your website or for continuous brand exposure.

Case Study é 
Featured with a photograph and some teaser language placed on the 
Learning by Design website Home Page with other prominent Feature 
Editorial and News stories, Sponsored Case Study content is posted and 
linked to your full article within the Learning By Design website and includes 
a link to your company website. Enhance the exposure of your published 
LBD Native Content or your own original content.

 

Video Placement ê 
A great way to gain both visual and audio attention to a new facility, 
a product, or an important thought leader interview. Provided as a 
YouTube link.

Powerbond® RS
Hybrid Resilient Sheet
The first soft
surface flooring
CERTIFIED asthma 
& allergy friendly®

LEARN MORE >

Canvassing the Campus 
for Space Saving 
Opportunities

Today’s college campuses are 
a combination of learning 
and leisure, athletics, and 
advancement opportunities, 
all contained in the many 
facilities students, staff, and 
faculty utilize for their day-
to-day activities. And, while 
the external structures of 
these facilities have remained 
constant for graduating classes 
decades over, internally they….

Read Entire Case Study

Product Spotlight

FLAIR + BRIGHTON BY ERG

The Flair lounge is comfortable and includes options like 
cupholders, backhand-grip, removeable tablet, casters and a 
laminated storage shelf. The Brighton steps provide varied height 
seating and optional tables for casual collaboration. With this 
pairing, these two different seating options create a diverse 
arrangement suitable for substantial work in collaborative and 
common spaces.

Learn More at ERG International

Product Spotlight Posting é
Optimize your digital marketing program 
and or increase the reach and presence of 
your Learning By Design Product Spotlight 
Newsletter E-Blast insertions with placement of 
your product image and descriptive text on the 
Learning By Design website Home Page. Each 
Product Spotlight will be directly linked to your 
website.



 DIGITAL E-BLAST MARKETING20
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Product Spotlight Newsletter 
Reach design and education professionals online 
through “snackable” content and product “touchstone” 
exposure 11 times per year within a dedicated e-blast 
focused on education environments.  A simple turn-
key offering: Just supply Learning By Design with an 
image, a bit of compelling text, a link URL back to your 
website or landing page, and the product or service 
title. Each Product Spotlight Newsletter is distributed in 
the middle of each month, except January. 

30,000 — Average Distribution

98.1% — Average Deliver Rate

12.38%  — Average Open Rate 

1.27%  — Average Click Rate

Better indoor air quality 
begins at the ceiling
Improving indoor air quality in schools can play a crucial 
role in the overall learning experience. Make the grade 
by pairing Armstrong® acoustical ceiling panels with 
in-ceiling air cleaning systems.* The 24/7 Defend™ air 
purifi cation portfolio offers both MERV 13 air fi ltration 
and UV-C air disinfection so students and teachers can 
breathe easy. These products are easy to install and 
retrofi t and do not require HVAC integration. Learn more 
at armstrongceilings.com/healthyschools

* By drawing air up and away from occupants, in-ceiling air cleaning systems 
have been proven to be up to 35% more effective than fl oor-based units.

StrataClean IQ™

Air Filtration System

VidaShield UV24™

Air Purifi cation System

LEARNING BY DESIGN
PARTNER CONTENT

The 24/7 DefendTM air purification portfolio offers MERV 13
filtration and UV-C disinfection so students and teachers can 

breathe easy. Learn more at:

armstrongceilings.com/healthyschools

Copyright© 2023 Learning by Design magazine. All rights reserved Learning By Design awards, announcements, original content or 

sponsored partner knowledge sharing is business-to-business information. The content is intended for professionals working to improve 

PreK-12 schools, institutions of higher education, and related environments.

Click here to unsubscribe
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Innova ve Designs for Crea ve Spaces

Our Velocity collec�on has a sleek and modern design aesthe�c.
It is available in a variety of shapes, heights, and sizes,

to help deliver the perfect modern environment.
Laern More At Allied.com

 

LIving Local Chromascope Design

8.15.23

Innovative Designs for Creative Spaces

Our Velocity collection has a sleek and modern design aesthetic.

It is available in a variety of shapes, heights, and sizes,

to help deliver the perfect modern environment.

Learn More At Allied.com

Living Local Chromascope Design

Chromascope is a 2.5 mm thick 12"x24" plank LVT that provides ultimate 

flexibility of design with high-performance.  Made in Dalton, Georgia for 

fast availability, Chromascope features Mohawk Group’s M-Force™ Ultra 

finish for long durability.

Get Agile Furniture Fast

https://vsamerica.com/quickship

VS America’s QuickShip program has a wide range of products – including 

chairs, desks, and storage – ready to ship in 10 days or less. And, the 

products arrive fully assembled so they can be used immediately.

Check out available products

LBD Dedicated Sponsored E-Blast
Great for new product launches, webinars, or other 
timely endeavors. Either supply Learning By Design 
with a predesigned designed HTML file and or separate 
text, images, URLs, and other items needed to design 
your campaign. Deployment can be scheduled to align 
with your other marketing initiatives. Timing is based 
on a first come-first-serve basis. LBD reserves the right 
to limit per month the number of dedicated sponsored 
e-blast deployments.  

98% — Average Deliver Rate

13.6%  — Average Open Rate

1.3%  — Average Click Rate



SPONSORED CONTENT20
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Sponsored content is one of the most successful marketing tools out there—because it works. Our 
sponsored content option allows you to speak directly to readers in print and digital format.

Learning By Design’s editorial staff will work with you 
to create brand-positive informative articles that are 
published nationally. Your article can then be shared via 
the company webpage and social media channels and 
finally redistributed by blast release and through the sales 
team platform to ensure truly comprehensive saturation. 

An article or series of articles can be created around 
people, places, projects, trends, and or performance. 
From the who’s and what’s to the when’s and why’s, 
these pieces are about the nuts and bolts of putting boots 
on the ground to having success in the education and 
design sector.

How it Works
Pick Option A or B

You provide our team with executive-
level thought leadership content designed 
to the magazine’s print-ready design 
specifications.

You provide our team with a topic, a 
set of guiding objectives, and the intro-
duction to one or more of your known 
thought leaders, plus a few topic ori-

ented photographs and our staff will set-up inter-
views, write, and design a 1,000-1,500 word 
article. 1-2 Blog Post are also an option!

B

•	Educate potential 
customers with timely 
and useful industry 
information to improve 
design strategies.

•	Create derivative 
products derived from 
recorded webinars or 
event presentations.

•	Share content that 
becomes part of the 
authoritative dialog in 
Learning By Design

•	Brand your executives 
or aligned 3rd party 
thought leaders to 
your niche solution 
area.

A
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Designing Healthy Learning Environments
The case for healthy schools

As stated in “Foundations for Student Success,” a Schools  
for Health report published by the Harvard T.H. Chan 
School of Public Health, “The evidence is unambiguous — 

the school building impacts student health, thinking,  
and performance.”

In an ideal world, we would rebuild or renovate the more than 
60,000, or 46%, of public schools that have building conditions 
that negatively impact indoor environmental quality (IEQ), but 
that’s simply not possible. Prior to graduation, children may spend 
more than 15,000 hours within their school, second only to their 
homes, according to a Schools for Health report.

To care for the children and adults who are learning and  
working within our schools, we need to care for the interiors of  
our educational institutions. Maintaining the interiors of these 
properties can improve the IEQ now and ensure we’re learning 
what it takes to design a space with the best materials when the 
time comes for new construction or a renovation.

Impact of IEQ on health
To lessen poor air quality from the start, bringing in healthy  
materials is key. A primary way to do this is to ensure  
materials coming into the space are low in volatile organic  
compounds (VOCs). VOCs are a leading cause and trigger of 
asthma and allergies, along with other short- and long-term health 
effects. This consideration should be taken for as many products as 
possible and certainly for flooring, a product with one of the largest 
surface areas in a school.

Designing a healthy school
Healthy school design starts with selecting healthy materials.  
For flooring, this includes both carpet and resilient options,  
and the materials needed for installation. The Carpet and Rug 
Institute (CRI) and Resilient Floor Covering Institute (RFCI), the 
leading industry trade associations of flooring manufacturers and 
suppliers, have established enhanced programs that set high  
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standards for indoor air quality (IAQ). These standards let  
customers know they are purchasing the lowest-emitting  
products available.
•  CRI’s Green Label Plus (GLP) program is recognized by the U.S. 

Environmental Protection Agency (EPA) and was developed for 
architects, builders, specifiers, and facility managers who want 
assurance that carpet, adhesive, and cushion products meet the 
most stringent criteria for low chemical emissions.

•  The FloorScore® program is administered by the RFCI, with  
SCS as the exclusive certification body. They partner with  
independent, ISO-17025-accredited labs worldwide for efficient, 
unbiased testing. To be featured in the Green Products Guide  
and allowed to use the FloorScore logo, manufacturers must  
follow a 7-step process and are required to maintain and renew 
their certification annually.

Improving IEQ through flooring selections
Selecting Green Label Plus- or FloorScore-certified products ensures 
low VOCs in schools, as these products must pass  
rigorous third-party testing. Additionally, both certifications adhere 
to California Specification 01350, designed to reduce the impact 
of building materials on indoor air quality and health in buildings. 
California 01350 is arguably the leading force for better products 
and healthier buildings.

Maintenance for positive IEQ
Selecting and installing products with low VOCs is one factor in  
the equation, but proper maintenance is equally important to 
solve for and deliver a healthy building. According to the EPA, 
air pollution is the primary cause of indoor air quality problems. 
Unfortunately, many schools do not have enhanced HVAC systems 
or adequately-staffed maintenance and custodial teams. Inadequate 
cleaning routines, toxic cleaning chemicals, and failure to routinely 
replace air filters are leading contributors to negative IEQ.

As detailed in the Schools for Health report, when steps to 
improve IEQ are taken, students’ academic performance improves. 
In addition, teachers and custodians are also influenced by IEQ. 
Reduced chemicals in school environments positively impacts the 
health of both students and staff.

Stitched Tile (5T456) in color Indigo Stitch (56488)

Stitched Tile + PET flake + staple fiber

Transforming the Heart of 
Campus—and the Community

If you head along East Main Street from downtown 
Jamestown, North Carolina, you’ll quickly arrive 
upon one of state’s largest community colleges, 
Guilford Technical Community College. 

The main campus of six throughout Guilford 
County, GTCC’s Jamestown location serves 7,000 
students on a daily basis. At the middle of the 
Jamestown campus is the Medlin Campus Center, 
the home for the student union and all of the 
college’s administrative functions, from student 
services to the registrar’s office to financial 
services.

In many ways, it’s the heart of the campus. But 
since the Medlin Campus Center was constructed 
in the early 1970s, it began to show its age as the 
college continued to grow and thrive over the 
years. 

So, the school undertook a massive renovation of 
the center with the goal of turning it into a “wow” 
factor for the campus. The renovation stripped 
the building down to its original structure and 
completely transformed every space within it.

Now, sunlight streams in through the glass-front 
building and is allowed to permeate deep into 
the space due to the use of glass finishes in 
KI’s Lightline architectural wall storefronts and 
Unite panels with glass toppers as well as in 
other elements such as staircase banisters.

Lightline walls also brighten up the campus 
center’s assessment lab, where the thought of an 
exam may otherwise be daunting for students. 
The glass walls allow staff to keep an eye on 
students from afar while giving them the space 
to focus. Soft-close pivot-hinged doors can be 
opened and closed without disruption during 
the middle of a test. The use of glass among 
the offices made them feel more spacious and 
changed the overall atmosphere.

Upon arriving through the main entrance, visitors 
have their choice of inviting places to sit. Groups 
of four stylish Calida lounge chairs encircling 
around Athens tables create café-style seating 
areas. Close by, pairs of cozy Sway lounge 
chairs are perfect for individual study or 
one-on-one conversations. 

As students walk further into the space, they 
can grab a spot along curved MyPlace lounge 
furniture which is woven throughout the expansive 
space, providing intuitive divisions along the open 
floorplan. 

The unique curves of this custom lounge seating—
created in partnership with Infinity From KI—
were specifically designed to offer a softer, 
more rounded profile to create the welcoming, 
comfortable aesthetic that GTCC desired.
This gently cascading design also gracefully 
complemented the soft curves of Calida lounge 
chairs.

In further partnership with KI, school administrators 
redesigned the center’s common spaces to 
encourage students to study, meet up or just 
hang out. Now, students have their pick of well-lit, 
spacious gathering areas on multiple floors. 

The first floor houses the school bookstore, a 
café area, an open lounge and social and study 
spaces for students. The perimeter is lined with 
glass-enclosed study rooms. 

The second and third floors host student services, 
where students can register for classes, meet 
with academic advisors or consult with financial 
services. The fourth floor includes glass-walled 
offices for the college president, vice president 
and other administrators. Film was applied to the 

glass panels to provide privacy and still allow 
light to penetrate. 

A new refuge for students, the new Medlin 
Campus Center at GTCC embodies a stirring, 
exciting energy. Student interest in the campus 
dramatically increased due to the well-planned 
variety of spaces for students to relax, study, 
gather and collaborate.

Today, the Medlin Campus Center is a vibrant, 
welcoming space for the community and a 
symbol of GTCC pride. The renovated center is 
spacious, bright and welcoming. Everyone from 
new students registering for their first classes to 
longtime staff can find their place at the heart of 
the GTCC campus.

This is an abridged version of the full GTCC case study.  
Read the full story at ki.com/casestudies

By Bryan Ballegeer, Vice President of Education, KI
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innovative ways and expanding the size  
of on-campus instructional spaces while 
maintaining safe learning environments. 

These design changes are helping foster 
greater interactivity and connectivity, 
resulting in greater student involvement 
and collaboration.

CASE STUDY:  
Montana State University 

The administration at Montana State 
University embraces the idea that 
designing for the entire campus experience 
– integrating living, playing and working 
options – will result in improved student 
and staff engagement and satisfaction. 
This is reflected in the recent redesign of 
their dining hall, Rendezvous - designed  
by Mosaic Architecture and 1111 Design. 

Located near four of the major academic 
departments on the campus and a 
brand-new residence hall, Rendezvous 
 had the opportunity to become an integral 
part of campus life and the overall college 
experience at Montana State University.  
In addition to increasing seating capacity, 
the renovation used flooring to incorporate 
a feeling of fun and warmth. Patcraft’s 
resilient Metallix in Aluminum, Tungsten, 
Pewter, Sulfur Oxide and Alkaline Blue 
helped enliven the overall feel of the space. 
The updated dining hall includes new 
cuisine options, expanding the variety of 
dining options on the northeast side of 
campus. The enhanced space and added 
cuisine encourage more faculty/staff/
student meal plan participation, and 
provides another opportunity for more 
engagement on campus. 

The new dining hall provides an 
atmosphere for recreational and social 
time as well as eating. Enhancing 
amenities on campus has helped with 
recruiting new students, and Rendezvous  
is an exciting place to bring prospective 
students and student athletes considering 
attending Montana State University. 

Incorporating unique amenities through 
mixed-use development into higher 
education campuses is one way to create 
these experiences. While this is not a new 
concept, the idea of incorporating spaces 
that provide entertainment, retail and 
dining now includes consideration for 
designing with a sense of comfort and 
residential influence that many students 
and staff have experienced while 
studying and working from home.

The addition of retail shops, hotels, green 
space, offices and other amenities on 
campus are both a draw for existing 
students to return and a strong recruiting 
tool. They also provide an opportunity for 
private-public partnerships and a new 
funding source to many higher education 
environments.  As we look to a future of  

hybrid learning environments for many 
higher education spaces, additional 
opportunities for funding sources could 
be critical in ensuring livelihood and 
continued success.

Deepening Student 
Engagement

Along with amenities, many campuses 
are seeing an increased need for 
flexibility and adaptability of space. 
Originally, areas on college campuses 
had a single purpose: study, instruction, 
social, living, etc. More recently, we are 
seeing a blurring of functions – a 
merging of functionality of spaces in 
order to respond to the needs of 
students and staff and make campuses 
more efficient and effective for learning. 

Campuses are investing in buildings and 
amenities that result in a greater user 
experience. The changes are often 
based on research that helps architects 
and designers understand space usage 
and uncover gaps and needs to improve 
overall experience, improve learning 
outcomes and deepen engagement.

Campuses are incorporating 
comfortable soft spaces that can 
function as gathering/social areas, 
study areas or instructional areas. 
Hybrid-flexible spaces are enabling an 
ebb and flow from virtual to in-person 
for students and staff. In addition, many 
higher education campuses are looking 
for additional ways to take learning 
outdoors through study pods and tents 
– encouraging learning in new and 

Montana State University’s renovated dining hall, Rendezvous 

Rendezvous at Montana State University includes a number of new cuisine options.
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Creating Unique User Experiences  
for Enhanced Learning:  
Mixed-Use Development In Higher Education 
 By Kieren Corcoran

Kieren Corcoran is Director of Performance  
Markets for Patcraft.

The idea of spaces influencing each other and working together to create a special and unique user 
experience is not a new trend in higher education. Post-pandemic, however, it is a trend that is  
accelerating rapidly as we see increased focus on how to draw people back to common and shared 
spaces for connectivity and enhanced learning.

Flooring in Montana State University’s renovated dining hall brings feelings of fun and warmth.
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